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Graphic Designer/ Art
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WARC Media Awards - Gold - Tech

Festival of Media Global 2020 - Gold - Impact Award

Festival of Media Global 2020 - Gold - Best Use of Digital Media - Mobile
M&M Global Awards - Gold - Best Campaign Led by Event or Experiential
Cannes Lions 2021 - silver - Brand Experience & Activation

Cannes Lions 2021 - Bronze - Media Lions
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® 2024 -2025

® 2022-2024

® 2019 -2022

www.linkedin.com/in/royhorwitz/

054-5313121
roy.hor83@gmail.com

www.royhorwitz.com
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® 2013-2019

® 2011-2013

2016
2010
2008 -2010
2007
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Adobe Photoshop
Adobe Illustrator
Adobe InDesign

Midjourney Ai
Figma
Office
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ROY HORWITZ

Graphic Designer/ Art

Work experience
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2019-2022 o

O 054-5313121
© roy.hor83@gmail.com

® www.royhorwitz.com

@ www.linkedin.com/in/royhorwitz/

Skills

Adobe Photoshop
Adobe Illustrator
Adobe InDesign
Midjourney Ai

Figma
Office

2013-2019 ®

2011-2013 @

2016 @

2010 o

2008-2010 ¢

2007 @

PLAYTIKA - studio WSOP

Art Designer in monetization creative team

Responsible for creating engaging visuals, including assets, pop-ups,
banners, and other in-game elements to enhance user experience
and drive monetization.

Designed social media content, including posts and cover images,

to promote the game across various platforms.

Freelance Digital Designer

Branding and design for private clients, high-tech companies,
marketing and advertisin gagencies: Dentsu Israel, Blink, Genesis,
Debby Group, Neo Brand, McCann TLV, Inbar Merhav,

Expander group, Create future (Ul)

Go Digital Marketing - Art director and Digital Designer

- Thinking and cracking ideas with an emphasis on visual design for
different media platforms: Facebook, YouTube, Instagram and TikTok
- Building visual language in a variety of different campaigns

- Collaborating with the creative team and client managers to provide
accurate and holistic solutions for customers including Super Pharm,
Pix (Be’eri print),EL AL, Israel Credit Cards (Cal),

Israel Discount Bank, Materna Industries and more

Awards: An App designed by me, for Always, won in several
international competitions:

Cannes Lions 2021 - silver - Brand Experience & Activation

Cannes Lions 2021 - Bronze - Media Lions

Festival of Media Global 2020 - Gold - Best Use of

Digital Media — Mobile

Festival of Media Global 2020 - Gold - Impact Award

M&M Global Awards - Gold - Best Campaign Led

by Event or Experiential

WARC Media Awards - Gold - Tech

McCann Tel Aviv - Digital Designer

- Building landing pages and mini sites for Mobile and Web

with an emphasis on UX / Ul

- Designing social media elements

- Creating campaigns for leading customers in the economy, such as:
Tnuva, EL AL, Yes, Paz (yellow), Leumi Card, Domino’s Pizza,

Honda, IKEA and more

- Training and onboarding of new designers in the studio

- Recognition: Outstanding Employee of the month

Gorni Interactive - Digital Designer

- Creative and design of mini sites, Rich Media transitions,

landing pages and banners

Such as: HOT, Mifal HaPayis, Isracard, Cellcom, Huggies and more
- Designing applications and campaigns for leading companies

Education & Professional Training

Netcraft College: Characterization and Interface design
and User Experience (Ul/UX)

Mentor College: Next Graphic Printing Course

Kinneret College: Practical Interactive Communication grad
Holon Institute of Technology (H.l.T): Preparatory in Visual
Communication worker.
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